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[ Abstract] At present, the development of cruise industry in China began to rise gradually after the adjustment of buffer period and

cruise market economy is also on the rise step by step. Marketing plays an important role in the capture of market share. The lack of
scientific cruise marketing system affects the healthy and stable development of cruise industry in China. This paper first explains the

importance of marketing to the development of cruise economy from perspective of value chain management. Then compare measures
of the marketing models taken by the three cruise companies (CCL, RCL, NCL). By summarizing the marketing model in cruise
companies, I hope to promote the further development of cruise marketing in China.
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Fig. 1 Value Chain Structure Model of cruise enterprises
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Fig. 2 Market Share Distribution of Globe Cruise Groups in 2018
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Fig. 3 Total Revenue of the Three Major Cruise Companies from

2015 to 2018 ( Data from the Financial Reports of the three

major companies)

LGN L LA T 5 A v A o L% ot e R
ZFEMTEER A ASTE B ARHE A b (8 i 58 3R
W E R B DL R e R . OB BRI S
AR THE LG B8 S AECT IR L St A 1
R e R R Qi o SR IR AE SR,
PRIpg b F0E PRAC R M 5 it 26 DA S TE & A o
@HFEAIRATHAIME . DFWHATITT, AT L
X— HbR, M b7 R O 6 AR 254
TR SR ST Ty, O3 HEL MRS 1 i
BENAER, @BEW AT NN T E T 24 /)
Ry ey SRR EE ORI 55 55, D4Edr e
W3k 45 Bl N AR RS 20 Il | & N RERS B
FRR T E HAT L, G502 R b ) R 5
fifs LA MRS A B, S S B & N H R —A
R e M4

Vi L B T A SO TR 2 R & VEIK
Pl T4 v it L 44 52, 2 BB 0 7t AR 55 1Y)
A R R T H | 3/ L R 55 B MR
FEACHEAR BB HE 1 AKFESC R & B
TR T AT LA R b % il (935 2, e A Bl
B BAAROCHHE T . O7ER AN g % 7 8
JERE A 1) — DR A B PR
DLt —20 ek it K2 AN RVA E  fRAIE I 25 Il
7= 5 B LA SAR B 05 B A E R, @4k2kik
BEW , A5 | 2 B XGE AR T T, d RS B
ez BRI o B 5 DR Byl A O, 44t o 1 B
LR EIS NIl PN N 535 S D B N = S N R R
MR, LU INZL T L2 . ORRAT #E A E B 43
P TAEROCHES, Wit &R0 H iR T+ SRR
SRR T E B SRR A R ) TR, Z 88 THEL



212 B o /5 M5 MM

510 %

JidlER SN (R QR 2 e R & WA R AP S ity I Bl
FoASC SR A ERAE , il P AR PRI 2 B
B ELCE BT A @R R RS R R
BEPACE AT O ) — D B HE M INER, 2
FERRATAK P AT B3 vh PPl 25 Bk 07 58 WS A5 B 1
HEARK T IT IR

ML E =S HREE 28 Rl YR R T | F AR AR SR I
B A O] (EOR RE AR B 1Y (L O PR 5 2
SO R I L T RIS A IR T A B0, K
TRy L B 4 R 55, i P Dy e T e U T
TR, XA HETETAL B Y BOA 5, ARXE TR
%, W ME ELTT O B O 4 T 17 378 A AR A L, O o
A IR TS
3 AImRATEHEREBELEIY

R PAF, [E] PAY EE A 52 3 4 IR 4 Al A 0 T
HEAE ALl AN B 224508 Y KIRF RS ol it e
ik 2014 4K A— 8 — Tl T AT kE | 1Kis
)i HRAR L 55 JE S DU AFE 5 461, S RN (E B
T B 4 A B - OMBEE 7™ it A B 1) E AN AT —
AR R . Qo BRE B R 2R 22 R
FERPIRDL , 558 1 HEAE Al AL R X T 2 SR A4
Hi 07 I, <B4 A R A IR R . B i
A — | [RBTA™ 5, AN T4 il 2 B9 [l Sk 6

i Ik DU A 55 AR, X =Kl A/l 1
EOH TARREA T AU O, DB b ) J3E X5 AR -
RIS B A b 0 (D % A 5 4 O

W&, HAT, BN BN e RN, X TFRAH,

M 52 B T AT (H X T R )8 R A ]

AIRAY 5 4 AN 1) 3 v o L P R A SO A HE AR T

A, A AT IG R = W E RS, il A A S0 M

MU T BRI E —4 . Qi = M AalE it

W51 71, 5 EFRIREE 2 5] —FEAR Wb I & R i

2, BRI s T BT, S BRI S5 B , Tl et ot

FEHARFET R, OFRWE R8s LA

Ao ANARAFIFFE R B EE &, isge ol nr

DIHEAR [ S Ll b A 5501 2 w63 T k47 £l i

MidEFE . @R EALHRFE R SCfb . mEde SCAbrgIA

() SRR IR Al K 4 7= b S BR AT 8 e ) 7

ZH, FEEAL T, L AT T i R 5 i Ui

Ak, HIHER TAESTE Mg, RN R 2

WRTF K 3 v B AL IRE

5% ik

[1] AR - ke P RHAIMI. BB dent. S5 W it
1997.36-37.

[2] BRBEAR. WREE = SHRF L3 [ 1], 285 ML, 2017,4(4) ;71—
72.

[3] MERTT, MR G, A AR 2 —— o [0 0 42 it U0 7T 7 I 5 43 48
BT T]. DU B 2241, 2018 (1) :45-48.

(4] FRERE:. v MRS 7=l & R il s ) f B 2% [ 7).t L igas
2010,33(12) ;22-24.

[5] BB, m A, ET 7 b M (A 4% 4 5 7= ol A1 1 358 18300 B 9
[1]. B2 RlaE,2015(2) 1 134-137.

[6] Fhi%. HFFkbpse b EAT RS B RIEAIFE[ D], RHEAK,
2011.

(7] ARHFS. KR 78 BRI ST [ D). ARACIRTE K24, 2005.

(35 209 11)
5 & Xk

[1] Fadi Biadsy, Jihad EL - Sana, Nizar Habash. Online Arabic
Handwriting Recognition Using Hidden Markov Models[ J]. 2006
(13). 22-52.

[2] ENNAJl A, SELLAMI M, BENOUARETH A. Arabic
Handwritten Word Recognition Using HMMs with explicit State
Duration[ J]. Advances in Signal Processing.2008.13-25.

[3] WS, THEE. ZFUEMAEE /RS 4[1]. PE
B, 1997(3).

[4] T, T, BAAKER. Z2FEREF 5 ERI4EE R T4
B[ T]. TR R (BRI L (7) :83-86.

[5] ARSI, ZFRENRA4EE R CFERF R R G R 5 L
(1], A T ALY, 2002, 27(2) ;1480-1484.

[6] M IR, ZFARENR AL R SCRBN R G M 5 L T].
LR ,2004, 11 1480-1484.

[7] BRI, B, Visual c++EIF EBALEE M. dbat: i+ Tolk
th ik, 2008.330-339.

[8] EHA, &, K. Bl S = ML U0 R 1 F 48 BUE L T

SE[I]. MU 513, 2019, 337(3) :81-83+88.
[9] BHEEWE, M JIARSIHR - LKL, SEIL. EInl 4E B /R SCRAIE HR HX
ZI7 S T]. BARIHEALC6) :5-T.
[ 10T BT 3 ARTT.. AR, WA FI AR R4 S S 2 /R SCHRALTF 5 1R Y
TALBRANFRIESEIL [ T]. B K24 2412.2010( 2) . 232-237.
[1L]S7, BI303%, B — b, I 1A 55 RE LR W 1 2 4032 30 B A Al
RIFEER IR E [ T]. AW R4 . BAARIRR,2012(S1).

(1275 M, KA %, $hiB]. Douglas - Peucker 55 i 1 Bt it B2 i
[J]. BRDUE T R2E%M (ZmR24 5 TARR) , 2005(5) :27-
30.

[13]5k4e, mHigat, FE&2, 5%, SO0 ZEEMR RS R 5
%], BohfeHEAR SR, 2009, 28(3) :48-49.

[ 14] 1555, Visual C++EF BUSA IR BIE AR TEM [M]. dbat .41
BTl HE R, 2014.290.

[ 1514885, A FIARRIHE - 4, SR - S8/ T e80T LT
EURIAR S RGBT S5 R [T]. B Rk ( AR B
), 2012(02) :101-106.



